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The best first

Impression

Ensure your entire customer
experience is set up for success.

Common knowledge tells us that your
customer's first impression of your brand
defines the continuing relationship. In
e-commerce, for example, 52% of people
are more likely to purchase again from
an online retailer if their delivery arrives
in premium packaging." In comparison,
30% of businesses reported increased
revenue when they improved

product packaging.?

The same is true for banks and fintechs.
The new customer acquisition and
onboarding experience is critical for
building a relationship with your
customers. Impressions and experiences
gained in this time will undoubtedly
inform their understanding of your brand
and, perhaps more importantly, their
willingness to remain your customer.

For most customers, receiving their
payment card, PIN letter, and other
documentation through the post will
be the first physical interaction that
they will have with your brand, so
ensuring that the experience is smooth
and efficient is essential. What's equally
important is the opportunity that this
interaction provides.

The materials and design choices you
make when you create packaging can
help you effectively convey your values
to your customers. After all, a recent
survey found that 89% of shoppers stay
loyal to brands that share their values.?

52

30«

89«

Here at Giesecke+Devrient (G+D),

our decades of payments expertise

tell us that a payment card delivery

is a unique chance to “wow"” your
customer, reinforce brand perceptions,
and demonstrate the values that you
want to display. And there’s a wealth
of options that you can choose from

to make the card delivery and welcome
experience unique.

In the crowded financial services
market—especially those that are
seeking to attract and retain the
coveted premium customer segments—
strong, appealing packaging is a crucial

part of the overall customer experience.

It could elevate your brand above your
competitors, allow your message to be
heard by your customers, and enable
you to remain top-of-wallet.

" https://macfarlanepackaging.com/blog/lifting-the-lid-on-our-2022-unboxing-survey-results/

2 https://packagingoftheworld.com/2017/07/the-power-of-packaging-you-probably-did.html

3 https://www.commpro.biz/news/study-reveals-79-of-consumers-only-buy-from-brands-that-prove-they-care-about-earning-their-business
4 https:/Awww.swiftpak.co.uk/insights/psychology-behind-luxury-packaging
5 https://www.swiftpak.co.uk/insights/psychology-behind-luxury-packaging
¢ https://packagingoftheworld.com/2017/07/the-power-of-packaging-you-probably-did.html

Why premium packaging matters

Packaging makes browsers into
buyers: 72% of customers say their
purchase decisions are influenced

by packaging design.*

Packaging encourages repeat
business: 61% of customers say they
are more likely to buy again if the
product comes in premium packaging.®
Packaging drives brand exposure:
eye-catching packaging encourages
social sharing, with a corresponding
increase in brand visibility. 40% of
customers will post photos on their
social media accounts of products
with unique and branded packaging.®
Packaging informs customer
perception: luxury packaging elevates
the overall brand experience and
reinforces the perception of quality
and exclusivity associated with

the product.
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Defining premium
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What makes
packaging premium?

Customers used to the finer things in life have high standards, and high expectations.

How can banks ensure that every interaction carries that touch of prestige?

Driven by the increasing numbers of
upper-middle class and high-net-worth
customers worldwide, the demand for
premium banking services and exclusive
reward schemes are on the rise.

Affluent customers are drawn to luxury
products that embody their values and
aspirations. To capture their attention
and loyalty, traditional and neobanks
alike are tapping into new consumer
mindsets and finding innovative ways
to offer elevated status through their
products—and their packaging.

Prestige experiences matter
for banks and fintechs

Attracting high-net-worth individuals
(HNWI)—and those that aspire to that
status—has always been a tempting
prospect for banks and fintechs.
Research shows that this market
spends significantly more, both in
terms of number of transactions

and the amount spent per transaction.

In fact, more than 30% of these “high-
spenders” spent more than $5,000 in

a single transaction according to luxury
consultants Altiant.” This market sector
is growing—fast, with increasing

7 https://altiant.com/premium-credit-cards

numbers of people entering the high-net-
worth bracket every year. For example, (y
CapGemini reported that in 2024, the (0]

number of HNWIs increased by an
unprecedented 5.1% to 22.8 million
people worldwide.?

"Prestige” banking is no longer reserved
for these HNWIs, however. Aspirational,
status-seeking, everyday customers are
proving to have a strong appetite—and
willingness to pay—for prestige payment
experiences, such as metal cards. This
broadens the addressable market and
makes banks and fintechs' “elite”
payments and banking programs a
strategic priority for growth. These
customers are just as interested in and
attracted to packaging with a touch of
class and experience. These customers
are typically younger and more digital-
savvy, and so are probably more likely
to share a "wow" packaging experience
on social media.

What is luxury?

70% of UK adults describe luxury as
premium quality, but as the luxury
landscape becomes increasingly diverse,
what premium feels like differs from
consumer to consumer.®

8 https://www.capgemini.com/news/press-releases/global-high-net-worth-population-and-wealth-back-to-record-levels-despite-global-instability/
9 https://store.mintel.com/report/uk-consumer-attitudes-towards-luxury-market-report

So, what mindsets are driving luxury purchases, and what payment cards and packaging
experiences do different luxury consumer groups favor? Our experience in the market

points us towards these broad audience groups:

The maximalists
O 1 Maximalists are customers who have, or aspire

to have, an ultra-high-net-worth lifestyle. They
are attracted to designer brands and want their
choices to broadcast their success. This draws
them to opulent packaging with premium-
feeling materials and construction.

The minimalists
O 2 Fueling the “quiet luxury” trend of recent

years, minimalists value craft, longevity, and
elegance over flashy design. They want their
card providers to offer materials that signal
an enduring commitment to quality and
subtle, sophisticated design.

Aligning your packaging to your customers aspirations,
aesthetics, and values, especially for the prestige market,

can help to demonstrate and reinforce your connection

and relationship to them. A rich, exciting, and engaging
"unboxing” experience could also provide a sense of luxury
and occasion worthy of your prestige payment card program.

Added to tailored, personalized printed collateral,

and a sleek, dynamic digital onboarding and activation
experience, your entire payments and banking experience
becomes a premium, truly phygital journey that your
customers will value, and set the tone for your entire
relationship from that moment on.

03

04

The organics

Nature-loving customers who value artisanal
products and meaningful, outdoor experiences.
They are driven by a desire for a deeper
connection to nature and therefore prefer
organic materials and grainy textures, such

as packaging made from organic, sustainable,
and nature-focused materials and design.

The technologists

Tech-savvy customers who want their gadgets
to be the best of the best, and are always on
the lookout for new, innovative technologies
that will upgrade their lives. They gravitate
towards experiences that incorporate
technological solutions to make their
payments and banking more convenient.
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Packaging ranges @

A world of packaging and
fulfillment possibilities

Card presenter -

g O o
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Sleek card presentation folder that lets
your payment card and brand stand out.

Our range of packaging options can elevate any et
welcome experience into something truly luxurious.

o

vt
[ e - -

G+D have a wide variety of packaging solutions, from simple )
and elegant paper solutions, to robust, more durable card: e

Card package consumer

— A variety of packaging options to

e
Card letter T et enhance your fulfillment journey.
©> Bank
The traditional card carrier approach, with
the card attached to a personalized letter. =T
DV o 0o Deutsche past G m’%@
A bank that
"3000°000000001000000 evolves with you. iy
o
i e
B
Card booklet
\h‘“ﬁ.-\_
Your bank card Combine card fulfillment with a booklet
: of useful personal information. =
has arrived.
@ Bank
[ ] II'.( :-1“—,|.7_43.nI
ﬁ - )
e Our packaging process Tailored packs

= 00/00

MR PERSONALIZATION

We work with you in collaboration to create a brief
and a piece of packaging that suits your brand, your
customers, and your business needs. Together, we
will work through a linear pathway.

Q—— ©O

First, we understand who Then, we will work

you are and what you are alongside you through
trying to achieve through concept development right
your packaging and through to the delivery of
customer journey. the finished product.

If you're looking for a welcome or packaging
solution that's truly unique, our tailored
packaging solutions can make any vision a reality.
Whether it's unique materials, custom features,
finishes, package shapes, or new ways to make
that “unboxing moment” even more exciting,
our team is ready, willing, and able to help.
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Materials

Tailoring the medium
to the message

A wealth of paper options to effectively convey your brand
and add a moment of glamor, elegance, and prestige.

We source paper from many different mills worldwide and

work with you to select the most suitable material based on your
location and desired aesthetic. Gmund is just one example and

a great potential option for your European packaging solutions.

Gmund Gmund Colors Metallic
80gsm 100gsm 135gsm 270gsm 145gsm
Gmund Original Tactile Smooth Leather look
170gsm 300gsm
Gmund Cotton Gmund Wood p
110gsm 300gsm {
-
Gmund Colors Matt Gmund Moonlight White Glance
135gsm 125gsm

Gmund Bauhaus Dessau White
160gsm 250gsm

Gmund Bier Papier Lager

Gmund Hemp 10
120gsm

GMUND

1"

Finishing options

Sparkling metallic effects, or sleek and sophisticated embossing? Add additional
effects to bring your packaging to life. And if you're looking for something even
more unique, talk to us to find out more about our tailored packaging solutions.

Spot UV on soft touch laminate Blind emboss Hot foil

Add lustre and depth with silk screened Blind embossing adds subtle sophistication  Available in metallics, holographic plain
spot UV. Shown on soft touch laminate. to any item. colors; hot foil and lustre and depth.

Silk screen printing Shimmer

You can print white or special colors on to Add a mottled texture to any item to
any material with silk screen printing. create a quality feel.
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Alternative packaging concept with
a smooth sliding action for a sleeker,
yet still opulent-feeling approach.

Full metal golden colored payment card
engraved with bank logo and branding
for a sense of gravitas and prestige.

Expertly-crafted box, covered with
metallic-effect paper, and featuring
tissue paper embossed with foil, gives
a rich sense of prestige and status.

Your card, carrier, packaging, and digital experiences can be
harmonized to reinforce your intended brand perception.
In this case, simple, quiet luxury.

Hot foil

Available in metallics,
holographic plain colors; hot
foil adds luster and depth.
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==

Premium packagmg In action: =
the mlnlmallst’

=

Ceramic payment card printed with
gold-effect for the logo and design:
provides a subtly-stylish sense of prestige.

Slide-action packaging with
hot foil detailing provides
style and sophistication.

Intricately constructed cardboard

engineering helps to create a "wow"

moment as the card is unboxed.

)

Your card, carrier, packaging, and digital experiences can be
harmonized to reinforce your intended brand perception.
In this case, simple, quiet luxury.

Hot foil

Available in metallics,
holographic plain colors; hot
foil adds luster and depth.
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a0 2 L~
Wooden payment card, with a carrier "lf//j.» 7
printed on natural-feeling paper to A o,
/ /)%

Alternative box concept with slide
action and blind embossing design :
for a subtle, quiet, designer moment. oy : >

< ;
. gt 2 : _ :
®, C’JQ Box crafted with natural-feeling rough
= == paper for an organic multi-sensory

appeal.

Your card, carrier, packaging, and digital experiences
can be harmonized to reinforce your intended brand
perception. In this case, natural materials add a sense
of organic, natural prestige.

Silk screen printing

You can print white or
special colors on to any
material with silk screen =

printing. o
Blind emboss T as
Blind embossing adds subtle e
sophistication to any item. ¥ s
i - ).V-I ;
’ ,: I >
L J (R e
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Premium packa@gj‘gg In action:
the technologists

=3

Payment card equipped with a
constantly changing CVV thanks to
an LCD screen embedded in the card.

Alternative packaging concept with slide
action and design enhanced with spot UV

Box coated with high-gloss paper
to provide a sense of depth and grandeur.

for a futuristic, sleek effect.

Your card, carrier, packaging, and digital experiences can

be harmonized to reinforce your intended brand perception.
In this case, a futuristic, sleek feel to support technology-
equipped payment cards.

Spot UV

Add lustre and depth with
silk screened spot UV.
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Technology

Beyond design
and materials

We offer a range of technological solutions to support
a prestige packaging experience. From enabling a smoother
setup journey to unlocking a wealth of value-add experiences:

Transform traditional fulfillment and welcome brand relationships and customer spending
experiences with technology-assisted packaging behavior. In focusing on enabling transactions,
solutions. Elevate the customer experience through these services are specifically designed to
enhanced convenience and choice. An improved accelerate, smooth and further personalize
experience has a proven, direct impact on both the issuance journey for your card holders.

Print-on-demand (PoD)
communications:
Convego® Message

Ensure every touchpoint is elevated

from a routine message to an integrated
marketing and branding opportunity.
Today’s customer demands exceptional
communication experiences along every
step of their journey. Brands must work
harder than ever to stand out from the
crowd and connect with their customers—
at the right time, in the proper channels,
and with content they care about.

That's why banks and fintechs worldwide
are turning to G+D’s Convego® Message
solution. We know business isn’t one-size-
fits-all—and nor is Convego® Message.

It's a suite of services that provides

answers to different marketing challenges.

Our phygital approach merges traditional
physical media with digital to provide
personalized experiences at every
touchpoint. This not only fits with the
changing preferences of customers and
rising demand for digital content,

it's also good for business.

Tailored touchpoints across every channel

Whatever channel you choose when communicating with your audiences,

Convego® Message has you covered:

¢ Tailored card carriers: customize carriers

to deliver impactful, tailor-made,

dynamic communication to cardholders

that can be printed on demand.
Convego® Message makes the carrier
an integrated part of your marketing
collateral, elevating perhaps the most
essential printed message you'll send

your customer. Deliver targeted content,

helpful information, and brand
messaging using customer data.

¢ Digital carrier enhancements: leverage
the latest phygital tools to encourage

deeper audience interactions with your

traditional print. Use QR codes and
interactive digital content to elevate
printed communications and provide
true omnichannel communications.

e Customer messaging: Enable
personalized ‘phygital’ messaging,
blending traditional and digital media.
Choose from our omnichannel SMS,
email, and video communications
to keep your customers informed
and delighted throughout their
issuance journey.

Convego® Message Smart Interact:
seamlessly link your physical
welcome experience with the
digital, using innovative NFC-
enabled packaging, infinitely
tailorable to your specific
onboarding solutions. Supply
how-to information, link to offers
and additional services, or enhance
your brand with rich digital media,
all with the touch of a phone.
Smart Connected Package: a small,
low-power, Bluetooth Low Energy
(BLE)-equipped tag that

can be discretely incorporated into
a wide variety of card packaging
designs. This tag is personalized

to the recipient, and once it detects
that it is in range of the customer’s
mobile device, it can trigger an
alert—delivered via SMS or through
their banking app—that their card
has arrived and can be activated,
along with a prompt to begin

that process.
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Why G+D?
Your ideal prestige
packaging partner

There’s no limit to what we can create—together.

We take a collaborative approach, working with you
from day one to bring your ideas to life. Drawing on
our decades of expertise and deep understanding of
the payment market, we can ensure that your ideas
are delivered most efficiently and effectively. And with
our global presence in more than 40 countries, we can
scale to match your packaging needs.

Today, G+D manage the issuance of up to 500 million
payment cards every year, for banks located on all five
continents. We serve around 188 financial institutions
who issue payment smart cards, and as their card
vendor, we manage over 100 different kinds of services
for them. This experience and expertise enable us to
provide welcome experiences that truly elevate your
brand and foster closer customer relationships—even
for your most discerning customers.

500
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About Giesecke+Devrient

Giesecke+Devrient (G+D) is a global SecurityTech company
headquartered in Munich, Germany. G+D makes the lives of
billions of people more secure. The company shapes trust in the
digital age, with built-in security technology in three segments:
Digital Security, Financial Platforms and Currency Technology.

G+D was founded in 1852 and today has a workforce of more
than 14,000 employees. In the fiscal year 2024, the company
generated a turnover of 3.1 billion euros. G+D is represented
by 118 subsidiaries and joint ventures in 41 countries.

Giesecke+Devrient

Giesecke+Devrient ePayments GmbH
Prinzregentenstrasse 161

81677 Munich

Germany

www.gi-de.com

www.gi-de.com/en/contact Follow us on:

© Giesecke+Devrient ePayments GmbH, 2025 m“’ °




